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IoT - Introduction 



Definition 

 The Internet of Things (IoT) is a computing 

concept that describes a future where 

everyday physical objects will be connected 

to the Internet and be able to identify 

themselves to other devices.  

 With the Internet of Things, the physical 

world is becoming one big information 

system.  

 

 "If we had computers that knew everything 

there was to know about things we would be 

able to track and count everything, and 

greatly reduce waste, loss and cost." Kevin 

Ashton, RFID Journal, 1999 

 

http://en.wikipedia.org/wiki/File:Internet_of_Things.jpg


Potential 

 Numbers vary depending 

on Analysts 

 By 2020: 
 50B Devices connected 

 Even greater number of 

Sensors 

 Generating even more 

Data 

 Revenue > 10T$ 

 



Hype Cycle 



Sectors Involved 

 Automotive 

 Healthcare 

 Building Automation 

 Industrial 

 Retail 

 Asset Management 

 Energy 



Business Approach 

 Right Focus 
 Sectors to invest in 

 Design 

 Integrated Solution 
 Sensors 

 Data collection 

 Data analysis 

 Optimization 

 Ecosystem 
 Funding / VC 

 Offer ‘as a Service’ 

 Package / Bundle 

 Local / Global 

Create Value 

Offer Services (not Product features) 

Potentially 

Disruptive 

Business 

Models 


